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From World

Source: World Bank, McKinsey Global Institute Analysis
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to Asia
Asia’s Upward Trajectory is Apparent in Multiple Indicators
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From Industry

Citi

$273B

Microsoft

$293B

Total

$327B

GE

$383B

Exxon

$446B

Source: Visual Capitalist
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to Consumer
Berkshire
Hathaway

$493B
Apple
$895B

Amazon
$874B

Alphabet
$818B

Microsoft
$904B
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From Good
Accessibility

China
1,420M

India
1,368M

United States
329M

Source: Statista, Rianovosti
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From Good
Accessibility to Self-Transcendence

Facebook
2,375M

QZone
572M

VKontakte
400M

Source: Statista, Rianovosti
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From Profit Centric Company

S&P 500

Source: IDEO

© All rights reserved.



From Profit Centric Company

Purpose Centric Brand

303%

211%Design Driven

S&P 500

Source: IDEO
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Profit
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PROFIT PLANET PEOPLE
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Profit
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Triple Bottom Line

© All rights reserved.



Linear

Past

© All rights reserved.

BRAND
VALUE
SYSTEM

Input Service Matching End UserProduction



Linear with
Consumption

Cycle

Linear

Past

Present

© All rights reserved.

BRAND
VALUE
SYSTEM

Input Service Matching End UserProduction



Linear with
Consumption

Cycle

Linear

Past

Present

BRAND
VALUE
SYSTEM

Input

Cycle 1 Cycle 2 Cycle 3 Cycle 4 Cycle 5

Service Matching End UserProduction

Value Cycle

© All rights reserved.



Customer
and Shareholder

Past
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Brand
Ecosystem
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Industry

Past
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Industry as a Core Business

Value
Creation

Materiality Matrix



Exploration
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Sustainability is a MUST for Growth
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TO UNDERSTAND WHY YOU NEED
YOUR NEXT GROWTH...

TO START YOUR BETTERMENT...

info@brandicorporation.com +66 (0) 2741 7107www.betterworldindex.org
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ALL INDEXES
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